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Plugged In BY RENATO CRUZ SOGUECO

FACEBOOK ADS WITH FINESSE
> What if an advertiser could guarantee 
exposure to a diverse, engaged popula-
tion of 1.5 billion potential customers 
— a billion of whom use its service daily? 
And you could target recipients for your 
ad, down to location, age, gender, marital 
status and interests. Even better? You 
could pay only for the people who actu-
ally viewed the ad in the feed, or even 
just for those who clicked on it? 

If you haven’t guessed, we’re not 
talking hypotheticals. We’re talking 
about Facebook Ads. 

Starting Out
Although you may ultimately want to use 
a mobile device, we recommend that as 
a first step to employing Facebook Ads, 
you use a PC or Mac, as you’ll appreciate 
having the extra screen real estate. (You 
can manage your campaigns later with a 
mobile device.) 

To get started, log into the account 
you use to manage the shop Facebook 
Page. Then visit facebook.com/business 
and click “create ad” (top right). From 
here, setting up your ad is a simple four-
step process.

1. ID Your Objective 
You’ll be greeted by lots of choices, so 
we’ll help you decide what’s right for 
your business. 

If you started your page recently 
(within the last six months to a year), or 
if your page has fewer than 400 Likes, 
we recommend that you click  “Promote 
your page” or “Boost your posts.” The 
purpose of both these options is to build 
page Likes and to promote engagement 
with those who Like your page. 

If you have an established page (i.e., 
a year old or older, or one with over 
400 Likes), you can use ads to drive 
traffic straight to your website with op-
tions: “Send people to your website” or 
“Increase conversions on your website.” 
Both of these options will prompt you to 
specify a “call to action” for your visitors 
(e.g., signing up for a newsletter). 

Consider making your ad campaign 
specific to mobile users, as that’s how half 
of Facebook’s users visit it. For example, 
entice mobile users on Facebook near 
your shop to visit you by using the option 
“Reach people near your business.” Have 

an app? Click “Get installs of your app” or 
“Increase engagement of your app.” 

There are a few other options de-
signed to boost attendance at events or 
to encourage users to claim promotional 
offers. Just click on each option to read 
details. If you’re heavily invested in 
Instagram, a new feature available with 
some options is the ability to create ads 
on Instagram, which Facebook owns.

2. Create an Account 
After you’ve chosen an objective, the 
next step is to create an account. This is a 
completely straightforward and intuitive 
process, so we’ll let you handle it on your 
own, and skip ahead here to step three, 
Ad Set, where you build your audience.

3. Drill Down to Build 
Your Audience 
The goal here is to make your ad relevant 
to people who live in your area. Imagine 
you’ve chosen to Promote your Page and 
want to target local consumers. 

For “Locations,” click the drop-down 
menu option and select “People who live 
in this location” (other choices include 
“Everyone” and “People traveling or who 
were recently at this location”). 

Next, you can choose areas by city, 
state, ZIP code and so on. We recom-
mend that you include all of the cities 
you service, or to which you deliver, as 
these will automatically load with all of 
their associated ZIP codes.

You can then choose an age range, 
gender and languages for your target 
customers. English is a given, but in ad-
dition, consider the likely ethnic makeup 
of your customers. You’ll notice that as 
you input this information, the “Audience 
Definition” on the right side of the screen 
adds your selections and changes the 
“Potential Reach” at the bottom, narrow-
ing your target. (That’s good!)

Just when you think you’re done, 
you’ll find that you can drill down still 
more! Want to build local wedding busi-
ness with local brides? You probably 
already selected “18-35” for your custom-
ers’ target age range and “women” for 
their target gender, but you’ll find you can 
select from additional predefined cat-
egories provided by Facebook. Scanning 
them all will take a while, but it’s worth 

doing, as you may find additional quali-
fiers unique to your business.  Or you 
can simply search for key terms, such as 
“weddings” or “flowers” or “brides.” 

Once you’ve defined your target 
audience, scroll to set your advertising 
budget. The default selection is $25, 
and we suggest you try this for a few 
days as an initial test. To do so, under 
“Schedule,” select “Set a start and end 
date.” On the right, you’ll see “Estimated 
Daily Reach.” Name your campaign at 
the bottom, and you’re ready to move on 
to the final step — creating your ad!

4. Let Your Creativity Shine 
You can now create your ad. Upload 
images or video and jot down text. 
Click “Advanced Options” to write a 
headline and select the “Landing View.” 
Because we chose “Promote your page” 
in the example above, our options in-
clude “Timeline,” “Reviews,” “Photos,” 
“Video,” and so on. If you chose “Send 
people to your website,” you’ll see dif-
ferent options (including the ability to 
choose images from your website, set 
specific URLs, etc.). 

Our recommendation is to build a 
few campaigns in which you explore 
and test all the options available to you. 
Remember, you control how much you 
spend, so you’ll soon find out which ones 
work best for your business. 
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