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Plugged In By renatO cruz SOGuecO

tech trendS to tackle
> Technology trends appear in a blink 
of an eye, and if you don’t pay attention, 
your business could be left in perennial 
catch-up mode. 

Monitoring — and vetting — trends 
is a core function of what we do at the 
Society of American Florists. Although 
we pay a lot of attention to tech research 
(think Pew, ComScore, Nielsen and more), 
every fall, we look forward to the trend re-
port from Gartner, a market research firm 
headquartered in Connecticut.

We’ve picked trends from Gartner’s 
“Top 10 Strategic Technology Trends 
2016” that are pertinent to your busi-
ness. (You can read the full report at 
gartner.com.) 

The Device Mesh
 The word “device” may have you think-
ing smartphone, PC and tablets. Gartner 
wants you to include cars, cameras, the 
fridge, coffeepots and more! Already, 
the devices mentioned can connect and 
exchange information — this informa-
tion gathering and exchange will only 
expand. Gartner further believes wear-
ables — the Apple Watch, Samsung 
Gear and others — and augmented and 
virtual reality (exploring a virtual cooler 
or home) will further accelerate this 
trend. Florist takeaway: Use your smart-
phone to monitor the cooler at the shop 
and/or the lights, temp control and more 
at home. Also connect your smartphone 
to your Bluetooth-enabled car. Get ac-
customed to to the fact that everyday 
devices will start working together to 
provide constant, real-time information. 

Ambient User Experience 
Gartner believes all these digital interac-
tions will synchronize and provide a fluid, 
consistent digital experience across all 

devices. Devices will also take into con-
sideration physical factors such as your 
location, traffic, weather and changing 
flight info to intelligently adjust this digital 
experience. Florist takeaway: So think of 
how your customer may experience your 
brand on their desktop, smartphone, tab-
let, TV — and wearable. Are you thinking 
of brand and marketing from a holistic 
digital experience? Also, leverage the GPS 
function of smartphones. If you have a 
walk-in special, can you notify customers 
walking within a mile of your shop? Do 
your localized ads pop up on their screens 
when they do mobile search?

3D Printing Materials 
Yes, there are printers that can print 
3D objects, mostly in plastic. Costs 
are starting to lower, with printers now 
able to print in metals, carbon fiber, 
glass, biological materials and more! 
Industries such as aerospace, medical, 
automotive and the military are starting 
to take advantage of the benefits. Florist 
takeaway: Don’t like the design of that 
prop? Or need something special per a 
customer’s request? As a creative pro-
fessional of a tangible, artistic product, 
the possibilities of just printing anything 
your creative mind can dream up on the 
spot is mind-blowing.

Information on Everything 
All this data our devices produce is 
massive and extremely valuable if you 
know how to corral and analyze it. Florist 
takeaway: Start with anything you ac-
cess with the word “analytics.” Right 
now, that’s probably Facebook and the 
shop website through Google Analytics. 
These services slice and dice the mas-
sive data pie into bite-size pieces such 
as which posts people liked and shared. 
Once you have that info, adapt your 

business practices to improve 
performance.

Autonomous Agents 
and Things 
As manufacturers build more devices 
to exploit these network connections, 
robots, drones, autonomous vehicles, 
virtual personal assistants and smart 
advisors will become more responsive, 
even predictive, of how to respond to 

your request or needs, according to 
Gartner. Florist takeaway: A critical ben-
efit of a florist to a consumer is same-
day delivery. Can that arrangement be 
delivered by drone or a self-driving van? 
Can a non-floral competitor suddenly 
match your same-day promise? Jeff 
Bezos, founder of Amazon, has devoted 
time, purposeful corporate effort and 
money to push drone delivery. 

Adaptive Security 
Architecture 
The main challenge from an IT per-
spective with all these devices and 
digital endpoints is that they increase 
the “threat surface” of your business. 
Consider all these potential entry 
points for hackers to find a breach into 
your business: website, point of sale, 
lost smartphones, laptops and shop 
PCs with Internet access that allows 
virus-infected email (featuring “phish-
ing” attacks) and access to websites 
ready to download malware to the 
computer. Florist takeaway: Strong 
passwords are a must with characters, 
numbers and upper and lowercase let-
ters: #@[sTr0gP4ssW0rd]*. Automate 
data storage and back up to the cloud. 
Enable two-factor authentication on 
all your accounts that provide this 
feature, especially online bank and 
Internet/cloud accounts like Google, 
Microsoft, Apple and Dropbox. 
Restrict employee accounts to as-
needed access. Enable passcode and 
tracking for all mobile devices. 
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